061 Journalism (Public Relations)
 BA Study Programme

	№з/п
	Назва дисципліни
	Кількість кредитів
	Семестр

	1. 
	University Studies
	4
	1

	2. 
	"I am a student"
	1
	1

	3. 
	Servant Leadership
	1
	1

	4. 
	Introduction to "journalism" specialty 
	2
	1

	5. 
	Ukrainian Studies
	4
	1

	6. 
	Philosophical studies
	6
	5

	7. 
	Philosophy
	2
	5

	8. 
	Logics
	2
	5

	9. 
	Strategies in Science development
	2
	5

	10. 
	Physical Education
	4
	5

	11. 
	Ukrainian language forprofessional communication
	6
	1,2

	12. 
	Ukrainian language in the media
	2
	1

	13. 
	Practical stylistics
	2
	2

	14. 
	Rhetorics
	2
	2

	15. 
	Foreign language for professional communication
	13
	1,2,3,4

	16. 
	Information technology for education
	4
	1,2

	17. 
	Information technology for education
	2
	1

	18. 
	ICT in advertisement and PR
	2
	2

	19. 
	Journalism and information
	9
	1,2,3,4

	20. 
	Basics of journalism
	4
	1

	21. 
	Contemporary Press Service
	2
	2

	22. 
	Media Planning
	3
	3,4

	23. 
	Psychology and sociology of communication
	4
	2

	24. 
	Psychology of communication
	2
	2

	25. 
	Sociology of communication
	2
	2

	26. 
	Basics of advertising and PR
	4
	1

	27. 
	History of advertising and PR
	4
	1

	28. 
	History of advertising
	2
	1

	29. 
	History of PR
	2
	1

	30. 
	Theoretical basis of advertising and PR
	6
	2

	31. 
	Theory of advertising
	3
	2

	32. 
	Theory of PR
	3
	2

	33. 
	Copywriting and Speechwriting
	7
	23

	34. 
	Copywriting 
	3.5
	2

	35. 
	Speechwriting
	3.5
	2,3

	36. 
	Legal and ethical basics of advertising and PR-activities
	4
	3

	37. 
	Legal basics of advertising and PR-activities
	2
	3

	38. 
	Professional standards
	2
	3

	39. 4
	Visual media in advertising and PR
	4
	1,2

	40. 
	Basics of photography, video shooting and installation
	4
	3

	41. 
	Basics of photography
	2
	3

	42. 
	Basics of video shooting and installation
	2
	3

	43. 
	Advertising Production and Placement
	8
	4

	44. 
	Printed products production 
	2
	4

	45. 
	Radio advertising production 
	2
	4

	46. 
	TV advertising production 
	2
	4

	47. 
	Internet Ads  production 
	2
	4

	48. 
	Advertising and PR for businesses
	12
	4,5,6

	49. 
	Economic Studies
	2
	4

	50. 
	Advertising and PR for businesses
	2
	4

	51. 
	Integrated marketing communications
	2
	5

	52. 
	Marketing research in advertising and PR
	3
	5

	53. 
	Advertising management
	3
	6

	54. 
	Advertising and PR in the humanitarian sphere
	7
	5

	55. 
	PR for social sphere and culture
	3
	5

	56. 
	Social advertising
	2
	5

	57. 
	Advertising and PR in show business and film industry
	2
	5

	58. 
	Advertising and PR for politics
	7
	6

	59. 
	Political Studies
	2
	6

	60. 
	Advertising and PR for politics
	3
	6

	61. 
	Image studies for politics
	2
	6

	62. 
	Advertising and PR for state administration
	4
	6,7

	63. 
	State information policy
	2
	6

	64. 
	Advertising and PR for public administration
	2
	7

	65. 
	Branding
	4
	6

	66. 
	Crisis communications
	5
	7

	67. 
	Practice of advertising and PR agencies abroad
	4
	6

	
	
	
	

	Contemporary event practices as a specialty on choice

	68. 
	Basics of Event Management
	8
	3,4,5

	
	Creative technologies
	5
	3,4,5

	69. 
	Special events and its planning 
	3
	3

	70. 
	Basics of acting and directing 
	5
	3

	71. 
	Basics of acting
	2
	3

	72. 
	Basics directing 
	3
	3

	73. 
	Event practices
	15
	4,5,6,7

	74. 
	Entertaining events
	8
	4,5,6

	75. 
	Exhibition activity
	4
	5,6

	76. 
	Official and business events
	3
	6,7

	
	
	
	

	Digital production as a specialty on choice

	77. 
	Digital industry basics
	8
	3,4,5

	78. 
	Digital strategies and tools
	5
	3,4,5

	79. 
	Content production and promotion 
	3
	3

	80. 
	Image technology
	5
	3

	81. 
	3D technology in advertising
	2
	3

	82. 
	Web design
	3
	3

	83. 
	Advertising and PR technology in Digital environment
	15
	4,5,6,7

	84. 
	Technologies in Digital environment
	8
	4,5,6

	85. 
	Web analytics
	4
	5,6

	86. 
	Mobile Marketing
	3
	6,7


